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For almost every organization in the future, both public and private sector, identity management presents both significant 
opportunities and risks. Successfully managed, it will allow everyone to access products and services that are tailored to 
their needs and their behaviours. But successful management implies that organizations will have overcome the 
significant obstacles of security, individual human rights and social concern that could cause the whole process to become 
mired.

Digital Identity Management, based on the work of the annual Digital Identity Forum in London, provides a wide 
perspective on the subject and explores the current technology available for identity management, its applications within 
business, and its significance in wider debates about identity, society and the law. This is an essential introduction for 
organizations seeking to use identity to get closer to customers; for those in government at all levels wrestling with online 
delivery of targeted services; as well as those concerned with the wider issues of identity, rights, the law, and the potential 
risks.
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